Wyoming Office of Tourism
FY 2015 Media Plan Summary
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Search Engine Marketing Winter SEM
Online Display/Social inc Serving $524,759 249,503,136 Ski & Snowmobile Targeted
Spring Magazine (National, Regional) $648,905 68,102,152 Spring - Magazine
Spring Newspaper Insert
Madden Media $275,000 25,255,000 Coop Insert and Digital
Partner SEM $50,000 SEM - Partners
Core Market Spot TV/Cable $1,777,637 Core Market - TV & Cable
Core Market Out of Home $323,463 Core Market - OOH
Core Market Online $438,928 Core Online
Seattle TV / Cable $500,000 Seattle - TV & Cable
Seattle Out of Home $100,000 Seattle- OOH
Seattle Digital $40,000 Seattle - Online
Adjacent Market TV / Cable $870,860 Adjacent Market - TV & Cable
Adjacent Market OOH $152,000 Adjacent - OOH
Adjacent Market Insert $110,000 ‘ ‘ ‘ I ‘ ‘ I ‘ ‘ | 8/3
Adjacent Market Online $112,000 Adjacent - Online
National Digital $683,000 | ] ] ] | ]
SEM - MMGY SEM
Total $6,606,552
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